G5

The Secret to
Improved Asset Value

June /, 2018



OLIVIA
GOUGLER

Solutions Engineer

«
.
.
-
o

[y
3\ e




3 Levers:

Pricing Sales | Marketing

17 &




T —
A— = ® —'

= =t= T 7

Our belief: marketing matters more than ever.

It should be your operational advantage.



" Better Marketing =
~ “Increased NOI



The marketing world is changing faster than ever
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Seismic Shifts in Marketing

LEAD PERFORMANCE PREDICTIVE, Al
GENERATION OPTIMIZATION DATA-DRIVEN
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Your customers expectations
have



Examples of Al Today

NETFLIX/ AMAZON GMAIL/
SPOTIFY FACEBOOK MESSENGER
Movie and Music You may also like... Predictive Responses

recommendations




" The F'utureof Marketing
"is'powered by data



What revenue management
did for the Multifamily Industry in 2003.
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Programmatic and dynamic marketing
channel spend will do in 2018.
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Evaluate your performance.
Test your marketing.



Google Mobile
Scorecard & Impact
Calculator

Test your mobile site speed
against your competitors,
and see the impact mobile
speed can have on your
bottom line.



Google
AdWords
Auction
Insights Report

Compare your performance with
other advertisers. Make strategic
decisions about bidding and

budgeting, and gain insights on how
to improve your performance.




HubSpot Website
Grader

Free online tool that grades
your site against key metrics
like performance, mobile
readiness, SEO, and security.



" Better Marketing =
~ “Increased NOI



Does your team
look at marketing

as an expense or
as an operational
advantage?

3 Questions to Ask:

What marketing
platform do you
use?

Are you prepared
to adapt to
marketing changes
like other
iIndustries?
E.g., hospitality
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Thank You

G5

GetG5.com



